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Creative Brief, TV Commercial
Company: Fabuloso
Product category: Multi purpose cleaner
1. Target: Teachers preparing to come back to in-person

class
- Persona: Michelle
- Demographics: 53 years old, middle school

history teacher, middle class, has two children
in college

- Geographics: US, central Kansas, variety of
seasons

- Psychographics:
Activities- reading, shopping, knitting, cooking
Interest- historical documentaries, farmers
markets
Opinions- concerned about the implications of the COVID-19 virus since she
hasn’t yet gotten the vaccine

- Behaviors- Tends to buy off-brand products to be more affordable. She tends to
focus on buying items for her classroom and new books for her students to read.

- VALS- Michelle is a Believer. She likes being a part of a community and cares
about the success and safety of her students.

2. Current mindset: Michelle knows, when students are allowed to attend in person classes
again, she will want to clean her classroom to protect the safety and health of herself and
her students.  She wants to know what the most affordable, strong, and pleasant smelling
cleaning product is to wipe down all of the student’s desks.

3. Desired mindset: We want Michelle to think of Fabuloso multi purpose cleaner as the
best product for cleaning her classroom.  We want her to think that Fabuloso has the
freshest smell and works the best to eliminate germs.

4. Competitors: Lysol has a multipurpose cleaner but the scent is strong and doesn’t smell
good. Lysol also has wipes that are easy and fast to use.  Clorox has a multi purpose
cleaner but it is more expensive.

5. Creative Strategy Concept: Michelle should use Fabuloso multi purpose cleaner to
clean her classroom when schools reopen because it smells great and is the most effective
at killing germs.

6. Evidence:
- Fabuloso spray bottle multi purpose cleaner is around $2.
- Fabuloso’s reviews claim that the smell is fresh and pleasant.

7. Tone: Informative, simple, sweet



Fabuloso TV Script
30 Seconds

1. Empty Classrooms

2. Zoom Teaching

3. Kids returning to school

4. Math lesson and arts and crafts

5. Fabuloso Cleaner Shot

ANNCR (VO)- For a year now, you’ve been
out of the classroom. Teaching virtually, only
seeing your students through a screen.

ANNCR (VO)- But now, it's time to get back
in the classroom. It’s time to get back to
teaching and learning how we’re used to.
Back to hands on Math lessons and messy
Arts and Crafts………….

ANNCR (VO)- Welcome your students back
with Fabuloso. Fabuloso is the only brand that
disinfects with the refreshing scents…… Do
your part in keeping your students healthy
with Fabuloso products in the classroom.



Fabuloso TV Storyboard

Fabuloso TV Keyframe



Fabuloso TV Rationale

We chose to target teachers who are returning to the classroom for in-person learning.
Our goal is to appeal to teachers with the information expressing how Fabuloso kills germs to
keep oneself and students safe as well as smelling great in the classroom. The script is intended
to bring a sweet and emotional appeal to the target reminding the teachers of all the wonderful
experiences kids can have getting an in-person education because of the clean and safe
environment, thanks to Fabuloso. The key frame is the last scene of the ad. We chose this scene
because it is showing the bottle in a classroom-setting on a desk, while the narrator is speaking
on its behalf keeping students safe in the classroom. Are hopes are for this ad to speak volumes
to teachers and want to keep students safe in the classroom while also keeping the classroom
smelling refreshing so students can learn to their best abilities.




